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Review of Organizational Psychology and Organizational Behavior, 7: 155-179.
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organizational behavior. Academy of Management Annals, 12: 467-493.
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to broker. Journal of Applied Psychology, 103: 929-938.
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endangers trust: A personality -- network fit perspective. Academy of Management
Journal, 61: 802-825.

Kilduff, M., Crossland, C., Tsai, W., Bowers, M.T. 2016. Magnification and
correction of the acolyte effect: Initial benefits and ex post settling up in NFL coaching
careers. Academy of Management Journal, 59: 352-375.

Fang, R., Landis, B., Zhang, Z., Anderson, M.H., Shaw, J. D., & Kilduff, M. 2015.
Integrating personality and social networks: A meta-analysis of personality, network
position, and work outcomes in organizations. Organization Science, 26: 1243-1260.
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Brands, R. A., Menges, J., & Kilduff, M. 2015. The Leader-In-Social-Network
Schema: Perceptions of network structure affect gendered attributions of charisma.
Organization Science, 26: 1210-1225.
http://pubsonline.informs.org.libproxy.ucl.ac.uk/doi/pdf/10.1287/orsc.2015.0965
Best leadership-related article award 2018 from Ihnatowycz Institute for Leadership,
Western University, Canada, for article published three years previously.

Menges, J., & Kilduff, M. 2015. Group emotions: Cutting the Gordian knots
concerning terms, levels-of-analysis, and processes. Academy of Management
Annals, 9: 849-932. Winner of the inaugural Best Paper Award for the 2015 volume.
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considerate leadership. The Leadership Quarterly, 26: 627-641.
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trends and breakthroughs in communities. Academy of Management Proceedings,
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89-109.

28. Kilduff, M., & Corley, K. 2000. Organizational culture from a social network
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Golembiewski (Ed.), Handbook of organizational behavior, 2nd. ed.: 599-609. New
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32. Kilduff, M., & Shipilov, A. (Eds.). 2011. Organizational network research. 4 vols.
London: Sage.

33. Kilduff, M., & Krackhardt, D. 2008. Interpersonal networks in organizations:
Coghnition, personality, dynamics and culture. New York: Cambridge University Press.

34. Kilduff, M. & Tsai, W. 2003. Social networks and organizations. London: Sage.
(Chinese translation published by Renmin University Press, Beijing, 2006.)

35. Bouchikhi, H., Kilduff, M. & Whittingon, R. (Eds.). 1995. Action, structure, and
organizations. Coventry, England: Warwick Business School Press (papers from
workshop held in Paris, 1995).

BOOK REVIEWS

36. Kilduff, M. Review of Alive at work: The neuroscience of helping your people love
what they do (by Daniel M Cable). Administrative Science Quarterly, 64 (1): NP1-NP3.

37. Kilduff, M., & Lee, J.W. 2018. Review of Getting new things done: Networks,
brokerage, and the assembly of innovative action (by D. Obstfeld). Administrative Science
Quarterly, 63 (2): NP26-NP29.

38. Kilduff, M., & Landis, B. 2011. Review of Neighbor networks: Competitive
advantage local and personal (by R. S. Burt). Administrative Science Quarterly, 55:
677-679.

39. Kilduff, M., & Brands, R. A. 2010. Review of Exploring positive identities and
organizations: Building a theoretical and research foundation (Eds. L. M. Roberts & J.
E. Dutton). Administrative Science Quarterly, 55: 347-349.

40. Kilduff, M. 2007. Review of Networks (Vols. | & Il) (Eds. G. Grabher & W. W.
Powell). Academy of Management Review, 32: 993-994.

41. Kilduff, M. 2001. Review of The European corporation (by R. Whittington & M.
Mayer). Administrative Science Quarterly, 46: 338-340.

42. Kilduff, M. 2000. Review of Corporate social capital and liability, (Eds. Leenders &
Gabbay). British Academy of Management News, July: 17.

43. Kilduff, M. 1997. Review of Networks and Organizations, (Eds. Nohria & Eccles).
Journal of Organizational and Occupational Psychology, 70: 109-111.

44, Kilduff, M. 1996. Making sense of sensemaking: Into the jungle with Karl Weick.
Review essay on K.E. Weick's Sensemaking in organizations. Journal of Management
Inquiry, 5: 246-249.

45, Kilduff, M. 1996. Review of Fit, failure and the hall of fame (by R.E. Miles & C.C.
Snow). Academy of Management Review, 21: 302-303.
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PRIOR AND VISITING ACADEMIC APPOINTMENTS

2018 — 2020 Tommie Goh Visiting Professor, Singapore Management University

2008 — 2012 Diageo Professor of Management Studies, University of Cambridge
Head of Organizational Behavior Group

2006 — 2008 Kleberg/King Ranch Centennial Professor of Management, University of
Texas at Austin

Spring 2007 Visiting Fellow, Sidney Sussex College, University of Cambridge

1990 — 2006 Assistant, Associate and Professor of Management, Penn State

Associate Dean for Research and Director of PhD. Programs, 2001-02

Summer 2004 Visiting Professor, HKUST, Hong Kong

May 2003 Visiting Professor, Keele University, England

April — July 2000 Visiting Professor of Organizational Behavior, London Business School
1988 — 1990 Assistant Professor of Organizational Behavior

European Institute of Business Administration (INSEAD), France

SELECTED SERVICE TO THE FIELD

OMT Division, Program Chair, 2020.

OMT Division, PDW Chair, Division Program Chair-Elect, 2019 Boston Meeting.

OMT Division, Best Published Paper Chair 2018.

Member of Academy of Management Annals Best Paper Selection Committee, 2018.
Member of Academy of Management Discoveries Best Paper Selection Committee, 2018.
Chair of Academy of Management Review Best Paper Selection Committee, 2017.

Chair Academy of Management’s 2016 OB Division Lifetime Achievement Award Committee.
Member of the LSE 2014 Review Committee for the Department of Management.

Member Academy of Management’s 2009 OB Division Lifetime Achievement Award Committee.
External examiner, OB programs, London Business School, 2013-2018.

External examiner, MRes programs, Cass Business School, 2012-2014.

RECENT KEYNOTE SPEECHES

“Targeting your paper: The audience expects...” ERIM Nano-conference on Organizational
Research, Rotterdam School of Management, 8 May, 2019.

“Targeting your paper: The audience expects...” 7" International OFEL Conference, Dubrovnik,
Croatia, 5-6 April, 2019.



“Tie Strength and Individual Effectiveness: The Importance of Environmental Fit.” 1st INTERACT
Interdisciplinary SNA Symposium, University de Los Andes, Columbia, June 19, 2018.

"Making a Conceptual Contribution." University College Dublin, Smurfit Business School Annual
Research Conference, 15 December, 2017.

“Theory and Empirics: Should a Paper Contribute to Both?” University of Bath, Annual PhD
Colloquium, 11 May, 2017.

“Tie Strength and Individual Effectiveness: The Importance of Environmental Fit.” Insead
Network Evolution Conference, 29 October, 2016.

“Brokering across cliques: How personality affects trust.” 1% Innovation, Organization, and
Strategy Conference, Universita Ca'Foscari di Venezia, 17-18 December, 2015.

"Examining the Micro-Foundations of Social Networks: Do the People Make the Network?"
Micro-Foundations of Social Networks workshop, Copenhagen Business School, June
12, 2014.

REVIEWING AND EDITING

Editor: Academy of Management Review, 2006-2008

Associate Editor: Academy of Management Review, 2002-2005

Associate Editor: Administrative Science Quarterly, 2003-2005, 2010-2016
Associate Editor: British Journal of Management, 2000-2002

Editorial Board Member: Academy of Management Review, 1993-1999, 2018-19
Administrative Science Quarterly, 1994-2003
Journal of Management Inquiry, 1994-1999
Human Relations, 2001-2003
Leadership Quarterly, 2016-
Editorial Advisory Board: Academy of Management Discoveries, 2017-
Co-editor, special issue of Academy of Management Review, 2000, on change and
development;
Co-editor, special issue of Organization Studies (1997, vol. 18) on Action, structure, and
organization.
Special Topic Forum Co-Editor, Academy of Management Journal, 2014, on relational
pluralism.
Co-editor, special issue of Journal of International Business Studies, 2020, on social
networks in international business.

RECENT HONORS

Best Paper Award for: Menges, J., & Kilduff, M. 2015. Group emotions: Cutting the Gordian
knots concerning terms, levels-of-analysis, and processes. Academy of Management
Annals, 9: 849-932.

Best Article Award 2018 from Ihnatowycz Institute for Leadership, Western University for article
published three years previously: Brands, R. A., Menges, J., & Kilduff, M. 2015. The
Leader-In-Social-Network Schema: Perceptions of network structure affect gendered
attributions of charisma. Organization Science, 26: 1210-1225.

2018 — 2020 Tommie Goh Visiting Professor, Singapore Management University.

Best Symposium Award, OMT Division, Academy of Management, 2019 (with Ronald S. Burt),
Brokers Behaving Badly.

Outstanding Reviewer Award, Academy of Management Review, 2019.
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Eminent Research Scholar, visiting appointment, University of Melbourne, 2019.

RESEARCH GRANTS

2010-13 "Dynamics of distributed innovation" project with Prof. Ammon Salter, Imperial College,
London: funds for a three year postdoc position funded by Economic and Social
Research Council (as part of joint Cambridge University and Imperial College, London,
establishment of Innovation Research Center).

2010-11 "The Effects of Network Perceptions on Leadership Effectiveness": $40,000 one-year
grant funded by European Office of Aerospace Research and Development (EOARD).

2011-12 " The Effect of Enmity on Social Network Perceptions": $40,000 one-year grant funded
by European Office of Aerospace Research and Development (EOARD).

PROFESSIONAL MEMBERSHIPS

Academy of Management; Society of Organizational Behavior (SOB); Macro-Organizational
Behavior Society (MOBS).
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